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28%
I NC R E ASE D SPE NDI NG  ON 

TE C H PR ODUC TS

$5.5B
D e l o i t t e  – C O V I D - 1 9  B a c k -

t o - C o l l e g e  S e a s o n

UNTAPPE D OPPOR TUNI TY FOR  

R E TAI LE R S

69%
OF STUDE NTS E XE R T I NFLUE NC E  

OVE R  TE C H PUR C HASE  DE C I SI ONS

Tech
Opportunity
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The Problem—

—We’re Solving

Increase tech sales from college students 

by showing we get them.
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Category



Amazon
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• Geared towards K-12 

students

• No focus on college 

students’ needs or on

tech

• This year is the same as 

any other in their eyes



Amazon
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• Knew that college 

students and tech  was 

the move

• Looking to excite them 

with many cool offerings

• But students aren’t in

the mood to get excited…
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CATEGORY CLICHE

Pretending like 

nothing's wrong.
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Consumer
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The 
Stress 
Never 
Ends

80%
OF STUDENTS 

EXPERIENCE FREQUENT 

STRESS.

35%
OF STUDENTS 

REPORT FEELINGS OF 

DEPRESSION.

A m e r i c a n  I n s t i t u t e  o f  S t r e s s  – 2 0 1 9  S t u d y

A n x i e t y  a n d  D e p r e s s i o n  A s s o c i a t i o n  o f  A m e r i c a
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B e s t C o l l e g e s – C o r o n a v i r u s  S u r v e y

COVID Didn't Help—

—Obviously.



12

Stressing All 
Summer Long

anticipatory anxiety: increased levels of anxiety by 

thinking about an event or situation in the future.

A N X I E T Y U K – A N T I C I P A T O R Y  A N X I E T Y



CONSUMER OPPORTUNITY

College students are

pre-stress stressed.
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Culture
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Financial
Concerns

44%

35%

OF CONSUMERS SAY

COVID IMPACTED PURCHASE 

DECISIONS.

OF CONSUMERS CUT 

BACK ON SPENDING DUE 

TO COVID.

A g i l i t y  P R  S o l u t i o n s  – C o r o n a v i r u s  C r i s i s '  

C o n s u m e r  I m p a c t



16N i e l s e n  – P r e d i c t i n g  T h e  C O V I D - 1 9  B e h a v i o r a l  R e s e t

But Spending Still Increased in Some Areas—

DIY & Budget-Friendly Indulgences
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CULTURAL FUEL

Self-care is a 

fundamental

coping mechanism.

C r a t e j o y – 2 0 2 0  C o n s u m e r  R e p o r t  ( C O V I D )

People are spending 2x more on self-care 

in COVID times
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CATEGORY

Pretending like

nothing's wrong

CONSUMER

College students are

pre-stress stressed

CULTURE

Self-care is a 

fundamental coping 

mechanism

BUSINESS PROBLEM – increase tech sales from college students by showing we get them.
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INSIGHT

College was once a 

physical haven,

now it's online hell.
Campus was always stressful, but it had its perks.

Now, there aren’t any to return to.
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Our Strategy

Ease students into 

their new virtual norm.
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Welcome to your 

Virtual Campus
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E X I S T I N G  W E B P A G E N E W  W E B P A G E
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Virtual Campus Homepage

-An animated and interactive shopping guide for students 

(in place of the college store)

-Highlighting their tech offerings and self-care products, 

and the usual college essentials

-Offers resources for self-care in a digital world using cute 

characters to represent the college experience

EXECUTION 1
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Care Package
-All student tech orders arrive in a “care package” to support 

a new semester of online learning

-Contains tasty snacks, tablet wipes, a virtual campus 

character stress ball, and hand cream*

-With packaging designed to reflect the virtual campus page.

*All scalable based on size of purchase

EXECUTION 2
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Virtual Wellness Partnerships

-Extending the care beyond the package

-Upon checkout of larger tech items such as laptops, students 

will be able to choose from a variety of services to help make 

them be social and successful

- Jackbox for fun, Calm for Mindfulness. and Talkspace for on-

demand mental health resources *

*Jackbox would be a gift-with-purchase, whereas Talkspace

and Calm would be 1-year subscriptions

EXECUTION 3



29



30

Right now, 
we could all use a little 
comfort and support.
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Thank You!


